The CLARITY Solution for Powerful
Prompting

Getting inconsistent or irrelevant results from your Al isn't a flaw in the technology; it's a
sign of an unclear prompt. The CLARITY framework solves this by turning prompt-craft into
a simple science.

Here is how each component of CLARITY adds a crucial layer to the prompt:

Building a Powerful Prompt with CLARITY

Scenario: We need to generate a promotional email for a new productivity app called
"Momentum."

C - Context
¢ Definition: The background information and purpose.

e Example: "l am the marketing lead for a new productivity app called '"Momentum,
which helps freelancers manage their projects and invoices."

L-Like
e Definition: An example to guide the style or tone.

e Example: "l want the tone to be inspiring and minimalist, like the marketing copy
from the apps 'Things' or 'Notion""

A - Audience
¢ Definition: The recipient of the final response.

¢ Example: "The audience is freelance graphic designers and writers who are on our
waitlist, so they are already warm leads."

R-Role
e Definition: The persona the Al should adopt.

¢ Example: "Act as an expert direct-response copywriter with a deep understanding of
the freelance market."

| - Instructions

¢ Definition: The specific, step-by-step commands.



e Example: "Your instructions are: 1. Write a compelling subject line. 2. Craft an
opening that highlights the pain point of project disorganization. 3. Introduce
'Momentum' as the solution. 4. List its three main benefits. 5. End with a clear call to
action."

T-Target
e Definition: The ultimate goal or objective.

¢ Example: "The primary target of this email is to drive clicks to our early access sign-
up page."

Y -Yield
o Definition: The specific format of the final output.

o Example: "Yield the output as a Microsoft Word document that | can copy and paste
into Outlook."

The Final, Combined Master Prompt

When you combine all those layers, you get a single, powerful prompt that leaves very little
to chance and gives the Al everything it needs to deliver an excellent result. Here is the final
CLARITY prompt for our selected scenario:

Act as an expert direct-response copywriter with a deep understanding of the
freelance market.

I am the marketing lead for a new productivity app called 'Momentum,' which helps
freelancers manage their projects and invoices. The audience for this email is
freelance graphic designers and writers who are on our waitlist, so they are already
warm leads. The primary target of this email is to drive clicks to our early access
sign-up page. | want the tone to be inspiring and minimalist, like the marketing copy
from the apps 'Things' or 'Notion:

Your instructions are as follows:

1. Write a compelling subject line.

2. Craft an opening that highlights the pain point of project disorganization.
3. Introduce 'Momentum' as the solution.

4. List its three main benefits.

5. End with a clear call to action.



Yield the output as a Microsoft Word document that | can copy and paste into
Outlook.

Now that is a prompt with CLARITY. It's a perfect demonstration of how each element works
together to create a whole that is far greater than the sum of its parts.

Sequence Is Not Needed for CLARITY

You can see based on the example that the sequence of the parts is not as important as
ensuring that all components are included. Why?

1. Forthe Al: Large Language Models don't read like a computer program that requires
a strict order of operations. They process the entire prompt as a whole to
understand intent. As long as all the components are present, the Al can piece
together the Context, Role, Instructions, etc., regardless of where they appear.

2. Forthe Human: The real power of the C-L-A-R-I-T-Y sequence is for the person
writing the prompt. It provides a logical workflow:

o Startwith the big picture (Context, Audience).
o Define the persona and style (Role, Like).

o Detail the specifics (Instructions, Target).

o Specify the final output (Yield).

It’s like packing for a trip. You have a list of things to bring (passport, clothes, toiletries). The
most important thing is that everything gets in the suitcase. The list just helps you pack in
an organized way so you don't forget anything.

Think of CLARITY as a powerful checklist, not a rigid, sequential formula. While following
the order can help you build your prompt logically, the ultimate goal is to ensure all seven
components are included in your request. The Al is brilliant at understanding the goal, as
long as you provide it with all the necessary ingredients.

DISCLAIMER: Not Every Nail Needs a Sledgehammer

While you don't need a formal structure for casual, search-like questions, each
component of CLARITY becomes essential as the complexity of your task and the
importance of the result increases. This powerful, seven-step system ensures your
most critical requests are comprehensive, targeted, and unambiguous.



Use it to eliminate the guesswork, save valuable time, and empower your Al to
deliver exactly what you envision with stunning accuracy.

Join the Conversation

We would love it if you would like to share your opinion and examples (successful or not so)
with this prompting framework. Let’s start a conversation about proper prompting for
challenging requests.



